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The multi-award winning TravelEssence Magazine is a digital magazine (with print copies made 

available for purchasing), curated for the expat travel and lifestyle tastemaker. The publication 

targets the spirited and globally conscious individual with a passion for travel and culturally 

immersive experiences on the continent of Africa, simultaneously connecting them with 

leisure and lifestyle offerings in the UAE market.

We seek to connect expat communities living and working in the UAE and wider MENA region, 

with the best-kept secrets in travel, hospitality, cultural experiences and wildlife encounters 

across Africa and vice-versa, providing informative and visually engaging content through the 

eyes of travellers, industry professionals, entrepreneurs and lifestyle tastemakers.

Because we are Dubai-based, we also leverage our position in the UAE market to also showcase 

the vast travel and trade opportunities available in the UAE to African tourists, highlighting the 

successes of expats of African descent resident in this market as we curate content. We are 

pleased to have had the opportunity since launching to also partner with a wide range of

hospitality, corporate and consumer brands that target Africa and UAE-based expat travel

consumers.

TravelEssence Magazine is published and ready for reader downloads via a designated website – 

www.travelessencemag.com

EXECUTIVE SUMMARY
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An award-winning PR and Communications personality, travel writer, show presenter and 

content creator, with experience in PR and Communications personality with experience in 

corporate, consumer and government relations PR as well as destination promotion.

Yvonne was in 2020, named one of the Global 100 Under 40 Most In�uential People of African 

Descent (MIPAD) for her contributions to the PR and communications landscape. She was also 

named one of Africa’s Top 30 Tourism and Hospitality In�uencers by Pyne Awards Africa for 

2021, taking home the 2022 Tourism Magazine and Tourism Blogger of the Year Award, also 

from Pyne Awards Africa, in recognition for the publication’s efforts in promoting travel desti-

nations through an African lens. She also in 2022, clinched the PR and Communications 

Professional of the Year Award at the Middle East Black Excellence Awards, held in Dubai.

ABOUT OUR FOUNDER:
YVONNE C MTENGWA
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Yvonne presently boasts a growing social media following, which scales close to 150,000 

followers across her personal Instagram, Facebook, Twitter, LinkedIn and Threads Channels, 

documenting her travel and client related projects and events through impactful story-

telling.

Yvonne has had the distinctive opportunity to work as the Head of PR for Ferrari World Abu 

Dhabi, as well as lead teams in delivering communications strategy for brands, project 

launches and events for clients such as the All Africa Festival, the Department of Tourism & 

Culture Abu Dhabi, Etihad Rail – UAE’s national railway project, Qatar’s leading developer and 

owner of luxury hotels Katara Hospitality, Al Farwaniya, the Kuwait based developers of Abu 

Dhabi’s Reem Mall on Reem Island, Mamsha Al Saadiyat and Jawaher Saadiyat residential 

developments on Saadiyat Island, Marsa Al Bateen Marina, Sir Bani Yas Islands assets, 

pre-launch communications support for Louvre Abu Dhabi, Etihad Airways sponsored events 

such as the Abu Dhabi Grand Prix, the Taste of Abu Dhabi events and Global Fashion Week 

activations, to name a few.

Yvonne sits on several Boards, including in advisory capacity for the All Africa Festival, the 

Zimbabwe Fashion Week and is the standing Board Member, PR & Communications for

Zimbabwe Business Council, licensed under the Dubai Chamber of Commerce.



WE ARE STORYTELLERS

At TravelEssence Magazine, we understand the power of carefully curated content that in�uences 

travel consumer decision-making. Us being based in Dubai also means we are well-versed with the 

intricacies of international media relations and in�uencer engagement in curating positive messaging 

that shifts narratives across cultures and landscapes.

Our team comprises members with a cumulative 30+ years working professionally as hoteliers and 

destination marketers for a host of tourism boards and global hotel chains, that also have a footprint 

in Africa and the Middle East
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OUR TOP 10 READERSHIP
COUNTRIES: AFRICA

OUR TOP 10 READERSHIP
COUNTRIES: GLOBAL

• South Africa
• Zimbabwe
• Nigeria
• Ghana
• Mozambique
• Rwanda
• Tanzania
• Kenya
• Namibia
• Botswana

• United Arab Emirates
• United States of America
• United Kingdom
• Canada
• Turkey
• Australia
• Netherlands
• Germany
• Switzerland
• India



WEBSITE STATISTICS

Full Issue Downloads

165.2K

Length of browse
without download

28min

Average impressions

6.7M

We celebrate key milestones in not only promoting brand visibility across the UAE and Africa 

as a pan-African publication, but also enhancing our digital footprint to our online readers, 

building on our numbers organically, month-on-month.

Our average monthly statistics are therefore outlined as below:

READER PROFILE
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Full Issue Downloads
Page Followers: 57K
Avg Monthly Reach: 803.7K

225++ content collaborations
with Tier 1 luxury and ultra
luxury brands in 2022/23

165.2k

Length of browse
without download

24min

Average impressions

6.7M

SOCIAL MEDIA PRESENCE
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LEVERAGING SUPPORT FROM
INDUSTRY PLAYERS

TravelEssence Magazine is big on community building and engagement with the stakeholders that play 

an active role in hospitality, sustainable tourism, environmental conservation, dining and entertain-

ment. Since launching we have enjoyed massive support across social media from industry stakehold-

ers, who too are directing their followers to our platforms to view content.
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